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Always check your keyword list!
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How expanded Broad match can help you with 
competitor brand bidding

Brand name:
Deville

Generic term:
Fur coats

Broad match keyword:
Deville fur coats
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Funnel stages as intermediate metrics
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Tips to help with tricky Paid Search issues

• Use the advanced match nature of broad match to your advantage

• Use intermediate metrics when conversions/goals are not giving 
sufficient data

• High bounce rate is not always a bad thing

• Use exact match terms as negatives

• Always check search partners

• Use the Paid Search community for support
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